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« Economic Development
 Education and Workforce J 7
Development

« Government Relations
 Marketing
« Membership

e Tourism
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AELUL Public-Facing Tools

Intelligence Components

GREATER OK OMA CITY

INTERESTS: Expansion & Relocation Properties Data Center Maps Industries Quality of Life

ROLES Site Selector International Business Existing Business Partners Media S lin JOR TR

Intelligence Components

&

‘ Select City, County, or Metro v Enter Address

Demographic Data Consumer Expenses Labor Force

Greater Oklahoma City

Population

Age Distribution

Race Distribution

Households

Household Income Distribution

Labor Force Status
Total Number of Housing
Education Attainment

Size of Household

Data Source: Applied Geographic Solutions, 2014 Powered by GIS P‘anlng
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Intelligence Components
Demographics

Age Distribution
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EA— 5-9 10-19 20-29 30-39 40-49 50-59 60-64 65+
Total % Map

0-4 102,792 7.04 map b
59 101,379 6.94 map »
10-19 198,619 1361 map b

227,753 156 map ¥

20-29
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| > LR
L G 3 3 3.
1 J
NE-36th St
17-78 ! L
78-139 o g
@ 139-200 3
@ 200-262 $
® 62-33 NE 23rd St NE-B8rd St z
@ 323-3% 2 F E
& =t | % g A i NE tethSt
By blockgroup A A= g Map data ©2014 Google Termsof Use Report a map error
30-39 198,443 13.59 map b
40-49 177,624 1217 map b
50-59 186,478 1277 map b
60-64 78,846 54 map b

65+ 187,824 12.87 map »
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Intelligence Components
Consumer Expenses

c ‘ Select City, County, or Metro b ¢ ‘ Enter Address

Demographic Data Consumer Expenses Labor Force

Greater Oklahoma City

Apparel

B Men's Apparel
0 Boy's Apparel
@ Women's Apparel
Girl's Apparel
@ Infant's Apparel
9 Footwear
I Apparel Services and Accessories
$ / Household Total $000s Map
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Intelligence Components
Labor Force

Demographic Data Consumer Expenses Labor Force

Greater Oklahoma City

Total Establishments by Size
Total Employees by Major SIC

Total Businesses by Establishment Type

Total Employees by Establishment Type

Total Employees by Occupation

Total % Map
Executives, Managers, and Administrators 64,327 9.05 map ¥
] 5 : o T - = r— : 4
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g¢ SE 20th-St
By blockgroup Map data ©2014 Google Terms of Use Report a map error
Business and Financial Operations 24,411 343 map b
Computer and Mathematical Occupations 10,069 1.42 map »
Architecture and Engineering 7,757 1.09 map b
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OKCEDIS

GREATER OKLAHOMA CITY

INTERESTS: Expansion & Relocation Properties Data Center Maps Industries uality of Life

ROLES Site Selector International Business Existing Business Partners Media
Mg (93 — ' .
HEATMAPS  LAYERS  COMPARE Map | Satellite [Brit 4 ¥
" o : 2 I
Find: - ___——StToul
oy i
% ‘{ (Y _AgyLincoln
w (3 piedmont
Bulldings Sites Businesses  Communities
Square Feet T
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ForSale  For Lease us) Ok
L
e — -
Select Type \J\v‘\m
o ; Shawnee @ -
Office Industrial o I @
Retail Other Pl & I Tecumseh @
Seminole
7 I\ o~ N*ormar(‘:le\.r!.-inntqD Pottawatomie
_— ~(3)-2
MORE FILTERS SEARCH / i Wewoka
/ Blarjchard
Reset / Minimize b 4 377
O - 377 Holdenville
PAIERLATRE) 1’ Chickasﬂ,a Map data ®2014 Google | Terms.ofUse..Report.a.map.error
B My Folder
RESU LTS Refine Search Viewing 1-9 of 1702 Pages 1]2]|3|40f190

Print Sort by Export Advanced

I
401 S EAGLE LN 2709 BART CONNER 1804 LINWOOD BLVD 3810 N TULSA AVE 116 E 5TH ST
Address: 401 S Eagle Ln cr Address: 1804 Linwood Bivd Address: 3810 N Tulsa Ave Address: 116 E 5th St
City: Oklahoma City Address: 2709 Bart Conner... City: Oklahoma City City: Oklahoma City City: Edmond
County: Oklahoma County City: Norman County: Oklahoma County County: Oklahoma County County: Oklahoma Count]
Zip Code:73127 County: Cleveland County Zip Code:73106 Zip Code:73112 Zip Code:73034
Type: Industrial Zip Code:73072 Type: Retail Type: Industrial Type: Office
Min Size:9,100 sqft Type: Industrial Min Size:4,674 sqft Min Size:54,080 sqft Min Size:0 sqgft
Max Size:9,100 sqft Min Size:1,375 sqft Max Size:4,674 sqft Max Size:54,080 sqft Max Size:0 sqft
For Sale: yes Max Size:1,375 sqft For Lease: yes For Sale: yes For Lease: yes
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OKCLBI
Oklahoma City Local Business Intelligence

&’ Start Over Business Advertising Competition Demographics

Select one of the options below to start your analysis.

YOUR DATA Qe Competition
A i i
Oklahoma City, OK Map your competitors, customers, and suppliers.

Coffee Shops

Map your competitors, customers and suppliers in the Coffee Shops industry around

L\ >) Oklahoma City, OK

. Sell to other Buy from other
HELP ' Gompetitors businesses? businesses?
How it works?
Business & Industry Analysis Advertising Analysis Add additional categories of businesses that compete with you:
Compare your business to your industry Find best places to target your next adve
competitors. campaign.

Add customers and suppliers using the tabs above. Consumer Expenditures | v
Select elect ‘ £ jones

6

OklahoMCity

F yan__ / ‘I
. P
; = ‘ e
7 Business Intelligence Proyided By: SizeUp
1 [ /
‘*’*—:ﬁ-’if e _— 3 T — Map data ©2014 Google Terms of Use

Competitive Intelligence Demographic Analysis
Map your competitors, customers, and Get information about who lives and wo Underground Coffee
SUDp“el’S. your area. 1621 S Douglas Blvd # C, Oklahoma City, OK, 73130

Java Dave's Downtown
10 Ne 10Th St, Oklahoma City, OK, 73104

m £onc Slabucks
7203 Se 29Th St, Oklahoma City, OK, 73110

Starbucks
7305 Se 29Th St, Oklahoma City, OK, 73110

M rAGan Clinnars Daastars
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Tools Used Internally

Esri Business Analyst Online

Reports

Maps

ESRI BAO

Business Analyst Online
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ESRI BAO
Drive Time Analysis

My Content Create Maps from Data

Define Areas for Reports @ v Enter a ZIP Code, city, county or state

More Maps~

+

EOEEEE0

—]%]

123 Park Ave, Ok... (Edit Name)
123 Park Ave, Oklahoma City, Oklahoma, 73102

Get reports
Edit: Site | Colors | Clear

¥ Show drive time labels

10 minutes |
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i Tools Used Internally

ESRI BAO
Ring Analysis

Home Maps Reports
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Tools Used Internally

ESRI BAO
Color-Coded Maps

Home Reports

Q@ v Enter a ZIP Code, city, county or state

2014 Median Age by Block Groups LN T
2010 [EDLFEY 2019 Eo ]|
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Map Appearance v
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Tools Used Internally

Home Maps Reports
. 2, city, ty or state
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Tools Used Internally

ESRI BAO
Business and Facilities Search

Home Maps Reports
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Tools Used Internally

CREATER

Retail Market Potential

Frechand Polygan
Area: §.22 square miles

ESRI BAO
Custom Reports

CREATER
AR G

Prepared by the Greater OKC Chamber

Area: 6.22 square miles

Demographic Summary
Papu ation
Poputation 18+
Househo 8%
Median Household Income

Expected Number of
Product/Consumer Behavior Adults/HHs
Apparel (Adults)
Bought any men's clothing in last 12 manths 10,707
Bougnt any wormen's clotming in last 12 morths 9,946
Bought clcthing for child <13 years in last 6 months 5,205
Baught any shoos in st 12 months 12,194
Bought costume jewelry in last 12 months 4,493
Baugnt any fine jewel"y ir last 12 months 3,956
Bought 3 watch in last 12 months 2,299
Automaoblles (Households)
HH owns/loases any vehicle 10,392
HH bought/leased new vehice last 12 mo 942
Automotive Aftermarket (Adults)
Bougt gaso’ e 1 last 6 maaths 18,159
Bought/changed motor ol in fast 12 months 10,630
Had ture-up in ast 12 montns 6,394
Bavaragas (Adults)
Drank bottled water/seltzer in last 6§ months 13,907
Drenk regular cols in last 6 morths 10,237
Drank beer/ake in last 6 months 10,162
Cameras (Adults)
Cwn cgital poirt & shoot camena 6,504
Own gigital single-lens reflex (SLR) camera 2,345
Bougnt any canera ir lest 12 manths 1,501
Bought memory card for camera in last 12 months 1,232
Printed digita phatos in last 12 months 513
Cell Phones (Adults/Housholds)
Bought cell phone in last 12 months 8,432
Have a smartphone 11,803
Have an iPnone 4,446
Number of cell phones in houserole: L 4,850
Number of cell phones in housenole: 2 4,699
Number o coll prones it housenolc: 3« 2,133
HH has cell phone only (no landline telephone) 6,783
Computers (Households)
HH owns & computer 8,442
HH owns desktop computer 5,332
HH owns leptap/noebaok 6,499
Spent <$500 on most recent home computer 1,838
Spent $500-499% on mast recent home camputer 2,527
Spent $1,000-51,499 on mast recent home computer 1,444
Saert $1,500-51,999 or mast recet hame computer 675
Spent $2,000+ on mast recent home computer 624
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e LG
Source:; "neye dats
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Retail MarketPlace Profile

Frechard Polygon

Prepared by the Greater DKC Cramber

2014 2019 2814 Papulatian
27,689 20,243 s
22,150 23,423 2814 Madian Dsposadie Income
12,521 13,248 2014 Per Capita Income
$36,123 $42,669 NAICS
Summary
Percent of Tatal Retail Trace and Foad & Drink 44-45,722
Adults/HHs MPI Total Retadl Trace 4445
Total Feod & Drnk 22
48.3% 100 HATCH
44.9% 100 Industry Group
231.5% 84 Metor Vehicle & Parts Dealers 441
55.19% 101 Automobile Dealers. 4411
20.3% 101 Othe Mater Venice Daslers 412
17.9% 92 Auta Parts, Accessaries & Tire Stores 4413
10.4% 90 Furnityre & =Home Furnishings Stores 447
Furnzture Stores “n
Heme Furmishags Stores 4422
Electronics & Applance Stores 443
s;g: :: Blcg Matenals, Gasden Equip. & Supdly Steres 444
Bi09 Materal B Suppies Deaiers 4441
Lawn & Garden Equip & Suppy Stores 4442
82.9% 97 Foge & Bev:’a':e Stores 445
48.0% 97 Grocery Siores 4451
Specialty Food Stores 4452
6% 104 Baer, Wine & LUcJer Steres 4453
Health & Personal Care Stores 446,4461
Gasoline S1ations 447,447
62.8% 96 Clothing & Clothing Accessores Stores 448
46.2% 101 Cotning Stores. 4481
45.9% 108 Snee Stores 4282
Jewelry, Luggage & Leathes Goods Stores 4483
$porting Goods, Hobby, Book & Music Stores 451
29.4% 91 Soorting Goads/Hedty/Musical Lnstr Stores 4511
10.6% 123 Book, Periodical & Music Stores 4512
6.6% 94 General Merchandise Stores 452
5.6% 97 Depantment Stores Exciuding Lessed Depts. 4521
2.3% 69 Other Geveral Merchandise Stares 4529
Miscelianeous Store Retaiers 453
Flarizs 451
38.1% 104 Office Suppiies, Statonery & Gift Stores 4532
53.3% 109 Used Merchandse Stomes 4533
20.1% 108 Other Miscellaneous Store Retallers 4539
39.5% 123 Nonstore Reta ees 454
37.5% 102 Electronic Shapping & Mail-Ordér Houses 4541
17.0% 68 Vencng Mazthine Operatars 4542
54.2% 143 Direct Selling Estabiishments 4543
Food Services & Deaking Maces 722
Full-Service Restaurants nn
75.4% a9 Limitec-Service Eating Places 7222
42.6% 88 Special Food Services 7223
51.9% 102 Drincag Places - Aicchalic Beverages 7224
14.7% 104
20.2% 100 Oata Note: Supply (retail sales] ext mates yales to oo
apent p LonsuTers ol retail estat o Suppiy arc demand estimates sre
11.5% 115 s & meiure of e retoborshic betreen suoiy nd e aom o
5.4% 17z CEEErtunTY € e trace 2rea. A ro
5.0% 129 represents the difference detween 3

d trade nres to exhitit certal

et o

ta-retai-marketaisce, puf

Source: Lar and Dun B Beadyirent

rerts 30
saments sutecior, For more info:

Copyrght 2014 Dun A& 1§

sumers. oy eslavisameats

and Resail Ssles, B=n wies she Nor
sfied ints 27

Demand
(Reail Potential)
§29:,196.057
$250,874,475
$30,323,582

Demand
(Retail Potential)
$52,100,768
$46,161,196
$2,557.328
$3,382,242
$5.416,190
$3,373,561
$2,062,625
$7.677,917
48,359,697

$2,813,075
$21,175.825
527,504,615
515,045,925

510,824,633
$1,991,700
$2,229.597
$5,613,424
$4,297,298

1,316,126

563,834,375

$17,632,616

$46,201,755
$8,256,468
$244,035

$1,860,756
$30,323,582
$11,514,672
316,626,950

e, Inc. A fights mesesved

ams

Supply
(Retail Saies)
$233,502,78%
$201,265,419

$38,232,3¢4

Supply
[Retail Sales)

$61,328,331
$37,368,117
$1939,955
$21,459,959
54,376,666
$2,015,927
52,363,763
$4,256,004
$12,505,117
$12,421,176
$184,341
$70,587,583
$65,083,306
$489,759
$5,013,9:8
$29,407,655
51,302,245
$8,461,857
35,387,330
$987,460
52,086,408
$2,130,701
52,004,284
$126,417
$3,155,25¢
$2,976,404
$179,850
$2,788,444
$584,641
$241,207
5345 451
$1,013,145
565,830

0
$257,923
$302,000

$38,337,366
$5,955,854
$32,081,047
$339,100
$1,362,365

Uemanc

Retail Gap

341,595,272
$49,609,056
-58,013,784

Retail Gap

-$8,927,263
$8,793,079
$2,357,374

~$20,077,717
030,434

$1,357,634
-§318.140
$3,421,913
+§4,246,420

$39,248,77%
$352,164

-$2,200,843

3
$3,482,723
$2.233.014
$1,189,709
$60,679,12
$14,656,212
$40,022 9
$5,468,024
-§344,632
$2,689,924
$373,618
$3,496,321
$£5.832,312
$3,825,585

$80,083

-£198,588
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Tools Used Internally

TRF4.
policymap

PolicyMap

Location = Enter Address, City, County, State, or Zip
D De 0qg p 0 pend g g d d Q 0
h L3
2 2 Calgary
-;:. ¢ q‘x_ O )
.
4 RN LY | p_— \TI\\
PNV —
i i
oympi 75 | L
e Washington Helena Montana
L * 1
(S0

o
)\ ST fn,aq"‘""
3
% Acllfomu
R
Los Angeles
San %.

Sonora

‘Chihuahua

Slnnln-'j

Durangp,

My Custom Regions a

ma @ o
0“'“{‘3 O Satellile!
¢ r o .
Ontario Y e +
| & =
L\\q,l_ ( . \‘ =
N~ ™ ap G =
N g / [
\ New =
h@ Brunswick
s ‘? Ottawa’ ) Noya i
Maine Scolia
=
feonont
Now,
. Hampshire
New York s 1" ! Boston
Hartord Massachusetts
ennsylvania New York Rhode Island
Philadelphia Connecticut
\Washington New Dersey
\J
fmm\ Delaware
Virginia 5~ Maryland
o
North'Carolina

ICUBA

Map Boundaries a Show Current Clear Location | Reset Map
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o oo Tools Used Internally

PolicyMap
Health Data

TRE.
pO]lCYﬂ'lap Location » Enter Address, City, County, State, or Zip
'

Incomes & Spending

Housing

Lending i i Education

=ma o

Federal Guidelines

Percent of Food Stamp
Recipients

Source: SAIPE & Census Pop
Estimates

Year. L 20m
Variable:  percent

Shadedby:  County, 2010

EDIT: COLORS~ RANGES~

| Insufficient Data
8.96% or less
B.97%-13.23%
13.24% - 17.04%
17.05% -21.87%
21.88% or more

Ontario

(Guifiof Mexrcol

Havana)
My Custom Regions a

x

il ™
" Satellite |

Massachusetts.

Map Boundaries & Show Current Clear Location | Reset Map
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Tools Used Internally

Tableau Desktop/Public

[=][=]B]*]

€M - -

Data *

”E'i'abrlreau Inciex+ (é013-... |
Dimensions

@00 IIeO60 §

o~
Calculation1

CBSA/MSA

CBSA/MSA (Tableau Ind...
CITY CODE

CITY CODE (Tableau Av...
DATE

DATE (Tableau Average...
Show In View

State

STATE (Tableau Averag...
Urban Area

URBAN AREA AND STA...
Measure Names

Measures

oA 3 A A W A

100% Composite Index
2-Pcchick
All-Elect
Aptrent
Bananas
Beautsalon
Beer
Bowling
Boy'Sjeans
Bread
Canolaoil
Cas-Cade
Cereal
Coffee
Coke
Dentist
Doctor
Dozeneggs
Dryclean
Frozncorn
Froznmeal
Frychick

CIRRFTRS - R R CMiLe T lix Show Me

Pages. 7T Columns Longitude (generate..
= Rows Latitude (generated)

Filters | "ff',’

. | :
State | s

| | }
Ontario
Marks [
| %% Filled Map B |
O || % \\%_
Color Size Label
;t North
Washington ;
‘Detall Tooltip S Dakala |
L s Ne
i - Minnesota Brunswick

&  AVG(100% Com.. HEs |

State Nova

Scotia

AVG(100% Composite In...

88.90 142,62

South
Dakota

New Hampshire

Massachusetts

Rhode Island

Galdrada y i & 7 K New Jersey

Delaware

Maryland

District
of Columbia

Arizting

Baja
California

Sonora
By Chihuahua Filorida
Coahuila ¢ |
Baja 3 ] ; B
California = Nuevo
ur { b JLeon
Smaln;! Durango di : i e
= 1 | Tamaulipas

Mexico ©.
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i Tools Used Internally

Tableau
Publish to Public

INTERESTS: Expansion & Relocation Properties Data Center Maps Industries Quality of Life & | ﬁ INTERESTS: Expansion & Relocation Properties Data Center Maps Industries Quality of Life E m

ROLES Site Selector International Business Existing Business Partners Media S £lin RO ROLES Site Selector International Business Existing Business Partners Media =l £l in fONTRY
Major Employers Major Employers

GREATER OKLAHOMA CITY . . EitterBy Indintry GREATER OKLAHOMA CITY . . ElterBy ndusty
m Oklahoma City MSA Major Employers [ - s ™ Oklahoma City MSA Major Employers  [n ~

Tinker Air Force Base 7,000 Tinker Air Force Base
University of Oklahoma - University of Oklahoma -
Norman Norman

FAA Mike Monroney FAA Mike Monroney
Aeronautical Center
Ednwad

. g‘)l INTEGRIS Health
City of Oklahoma City

4,500

City of Oklahoma City

Universtty of Oklahoma
Health Sciences Center

O O : = Hobby Lobby Stores Inc D‘

Chesapeake Energy Corp 3,500

(/1. Employees
\) Merey Hospital S,SW i Address: 200 N Walker
City Oklahoma Cit
OGE Energy Cor 3,400 4 Y
: e = 5 State OK
¢ Devon Energy Corp 3,100 ZIP Code: 73102
@ £ [ Eethany Phone 405 297-2345
B AT&T 3,000 Sector: Government
NAICS 921120
SSM Health Care of
) . Oklahoma, Inc. 2900 HQ in Region? No
Nt University of Central 5 - -
@=T Qty Ohishoma o CHaig) = Ciy. Okiahoma
\ - :
> ‘(j ; Norman Regional Hospital 2,800 0 7 Norman Regional Hospital
e Del City C\; OU Medical Center 2,600 2 e OU Medical Center
O Sonic Corp 2,000 Sonic Corp
- LSB Industries, Inc 1,880 LSB Industries, Inc
Dell 1,700 ng" Dell
Hertz Corporation 1,700 Hertz Corporation
uPs
uPs 1,550
Moare - : Farmers Insurance Group

Farmers Insurance Group 1,500
Great Plains Coca-Cola

Great Plains Coca-Cola Bottling Compan:
Bottling Company e ? i

Cox Communications
Cox Communications 1,400

The Boeing Company

iy The Boeing Company 1,400
I Deaconess Hospital
Deaconess Hospital 1,300
Johnsen Controls
Johnson Controls 1,200
Noinan Midfirst Bank
N&esfan Midfirst Bank 1,150
American Fidelity
. American Fidelity 1,100 B
Love's Travel Stops &
Love's Travel Stops & 1,100 g Country Stores
v

Country Stores
Rasa Stata Colleca
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Attracting These Retallers
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Cabela’s Cabelbs
QurtpooR ADVENTURES

PY [lounog N

John'Kilpatrick-Turnpike

3}

122nd St

pY Jlounoy N

3 o33 o, it (%3
: = o 7
Z NW 164th St = NW-164th St o = Wisthst 2 B3 = E15th St
i S = z 5 e T s o o
(7] 3 - ™ 3 v}
3 ® ¢ £ z > i 2 J 3 g
= < z & = =
¥ o = il & W 5 & z 3
o o 7 o ™
g 2
g g
z
£y NW 150th St NW-150th St NW-150th St W 33rd St E 33rd St
(]
£
2 ;s N B
o P = ©
> 2 2
< : o Smiling Hill Bivd E 40th St 3
= % S @ g
% F - (@] g =
% o & o
NORTHWEST: JohnKilpatricksTurnpike E Memorial Rd  Oklahoma Christian E Memorial Rd E Memorial Rd
OKLAHOMA CITY ¥ University
£ z
4
z g St 70,); < ]
2 2 %, % 2 Yoh ) JohniKilpatricksTurnpike L
s 5 o g 5 nikilpAtrickaunpike =
5 z Quail Creek Golf 2 = S
= & Country Club = @ I
NW 122nd St NW 122nd St = NW-122nd St-— & NE 122nd St %
& 3 =
- 0
s 4 5 z £ & T
@ =
I G2 z & . Deep'Fork
§ 9o 3§ z 5 = =
& % g 2 W ' P @
Bluff Creek Park C”e/; 5 Fry o z 3 &
18 Cf@ek% (5] g fin] > S
= N.Lake Hefner.Dr z > i >
W-Hefner Rd 3 W Hefner Rd § W Hefner Rd 2 E Hefner Rd 3 NE108th St 4 E Hefner Rd

Cabela’s is a specialty retailer of hunting, fishing, camping,
shooting, and related outdoor recreation merchandise

Founded in Chappell, Nebraska in 1961
Headquartered in Sidney, Nebraska

Expected OKC Opening: Fall 2015

pAajg10daq iy §

g

@
8
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General Market/Site Selection Criteria

 Atleast 1-hour drive time from nearest Cabela’s store

. At least 250,000 population within a 30-mile radius
. At least 75,000 cars per day traffic count
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B Cabela’s

OuTpooRrR ADVENTURES

Traffic Count Map

whele Foeds Lozation Prepared by the Greater OKC Chamber
6015 N Classen Bivd, Oklahoma City, Oklahoma, 73118 Latitude: 35.53 3
Ring: 5 Miles

.

GREATER s
OKLAKOMA CITY Executive Summa J: I Avernge Dty Trame Votuome
i) * Up ta 6,000 vahiclas par duy
CHAMBER : 0 : e o
Cabela's Site Prepared by the Greater OKC Chamber X = “ £ 12,001 - 30,000
i b 3 €044 ] 430,001 - 50,000
o oo » - Latiuce: 3560407 |\ G ‘ Loion oo
Longitude: -97.5361 . S [ 501h aMors than 100,000 s gy
30 mile
Population ) -
2000 Npulauon 997'637 Source: D2012 Market Planning Soltions, [ac
2010 Population 1,144,531 November 07, 2014
2014 Population 1,205,678 i Made with Esr Susiaers Anstys.

2019 Population 1,302,924
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i TopGolf

B (72}
o
Wisthst 2 2—3 .o E15th St
g E S 2 o (7]
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z g P 3 2
a (=f s =
& @ ©w a 2 ]
@ < 3
b
a
W 33rd St E 33rd St
=z
& z
2 2
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0, @ &
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E Memorial Rd  Oklahoma Christian E Memorial Rd
University
JohniKilpatrickéTurnpike
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&
NE 122nd St Y
@
5 2
&
4
7 = =
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2 =
z ® z
% E Hefner Rd T NE 108th St 4
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TOPGOLF

6

E Memorial Rd

Deep'Fork

E'Hefner Rd

TopGolf is a sports entertainment facility that features a
driving range that uses microchip technology inside golf
balls that are shot into several targets to score points

Founded in Watford, England in 2000

Headquartered in Dallas, TX
Expected OKC Opening: 2015
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TOPGOLF

i TopGolf

General Market/Site Selection Criteria

« Core demographic includes 18- to 44-year-old males with
a household income of at least $45,000

* Proximity to “gravity” retail

. Strong hlghwayV|S|b|I|ty -

*Only publicly available rmation may h b
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Reports

My Content

Create Maps from Data Define Areas for Reports @ v Enter a ZIP Code, city, county or state

Gaillardia
Golf &
Country Club

Smart Map Search

e Set your ranges.

| Block Groups v‘ o in ‘ Current Map v‘

¥ 2014 Median Male Age x|
' _Index |
|
ol S
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EA Index | 2 Sy R o
—e = - —EBritton-Rd-————————
= |
$45,000 -"" o I‘ $218,503 ; ‘
z
Add more variables... Save Criteria... i Wilshire-Blvd= i
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TOPGOLF

|
| Lrliuan
e ——NW-E-!GM!—————W.Wawho-Rd——""-—

~——E Coffee Creek Rd-

 Arcadia

L= {66]

LTI e perEe)

| 5 minutes

Hiwassed Rl

‘Choctaw Rd

L )|

-
——BSW20thSt— -

Business Summary

13025 N Western Ave, Oklahoma City, Oklahoma, 73114 Pre

CREATER
"

Demographic and Income Comparison Profile

Sports and Leisure Market Potential

Drive Times: 5, 10, 15 minute radii 13025 N Western Ave, Oklahoma City, Oklahoma, 73114 Prepared by the Great
13025 N Western Ave, Oklahoma City, Oklahoma, 73114 Prepared by the Gr Drive Times: 5, 10, 15 minute radii La
: Long
Data for all businesses in area 5 minute 10 minute GriveiTimess minueimdius T T
Total Businesses: 2,961 16,984 L
Total Employees: 20,729 87,202 Census 2010 Summary
Total Residential Population: 33,765 161,142 Population 31,674 148,898
Employee/Residential Population Ratia: 0.61:1 0.54:1 Demographic Summary 2014 Households 14,482 63,688
Employees Population 33,765 Families 7,545 38,546
by SIC Codes. Number Percent Number Percent  Num Population 18+ 25,571 Average Household Size 218 231
Agriculture & Mining 108 3.6% 4093 47% 1 Owner Occupied Housing Units 5,580 39,652
Construction 184 2 Households 15, 5?2 Renter Occupied Housing Units 8,902 24,036
Manutacturing L g Median Age 30.0 347
Transportation L ¥
Communication 22 0.7% 1,076 Expected B
ity 5 02% 162 Product/Consumer Behavior Number of Adults/HHs Percent el
Populatio: 33,765 161,142
Wholesale Trade e a7 2% 3% 3% L Participated in aerobics in last 12 months 2,324 9.1% s ke i
g ; . & ,
Retail Trade Summary 423 143% 6,206  29.9% 1,643 97% 15,705 18.0% 3 Participated in archery in last 12 months 596 2.3% Families 7,936 41,238
Heme Improvement 16 05% 422 20% 60 0.4% 632 07% Participated in auto racing in last 12 months 480 1.9% Average Househald Size 2.16 231
General Merchandise Stores ;E i’-m ‘:;Zg :x 1:2 g-::: ;j:: ;-g: Participated in backpacking in last 12 months 654 2.6% Qwner Occupied Housing Units 5,786 42,159
Food Stores X . X g -
Auto Dealers, Gas Stations, Auto Aftermarket a3 Ls% 1,023 49% 138 0.8% 2,067 24% Participated [ basehallIn | =t 02 monke: 1,209 4.7% EEntERCERr IRl 2201 26;723]
Apparel & Accessory Stores 6 2.1% 485 2.3% 158 0.9% 1,035 1.2% Participated in basketball in last 12 months 2,276 8.9% Median Age 308 35.2
Furniture & Home Fumishings. 27 09% 126 0.6% 132 0.8% 609 0.7% icip in bicycling (r in) in last 12 months 978 3.8% r::::":’::::::d‘?:::g :::.:32 i::ﬁ?
::;ﬁ;m‘“m:‘m i:: ;;t z,:f; g-::: ;:g ;-;’: :::: :-:: : Participated in bicycling (road) in last 12 months 2,300 9.0% o g r
) : ) " ) ' Participated in boating (power) in last 12 months 1,015 4.0% 2019 Summary
Finance, Insurance, Real Estate Summary 304 10.3% 1,448 7.0% 1,830  10.8% 8,986  10.3% 3, Participated in bowling in last 12 months 2,736 10.7% Population 36,826 177,805
Banks, Savings & Lending Institutions f; 3-:: Zgz l‘]v;‘z :;: 3:: 2:;3 g-g: Participated in canoeing/kayaking in last 12 months 1,144 4.5% Househalds. 17,068 76,003
e & Agents o Lew 25 11% Joa 1ew Less 21% Participated in fishing (fresh water) in last 12 months 2,632 10.3% Fanilies 8,562 45,159
Real Estate, Halding, Other Investment Offices 213 72% 934 as5% 122 7.5% 4489 5.1% 2, Participated in fishing (salt water) in last 12 months 963 3.8% Average H°"’|°“°“’ Size 215 231
Participated in football in last 12 months 1,447 5.7% g:‘:;‘;gz:’lx '::::'I"g t',:‘]‘; 1:-;;: ;:-::;
e 5 2100 e N A S T e BRI e Participated in Frisbee in last 12 months 1,756 6.9% Vetian hga I o e
Automotive Services 46 1.6% 509 2.5% 170 1.0% 976 14% Participated in golf in last 12 months 2,346 9.2% Median Household Incorme $43,827 $66,365
Motion Pictures & Amusements s6  1.9% ass 2.2 28 17% 1531 18% participated In hiking in last 12 months 2,459 9.6% Average flouseheid Income 466,064 95,080
i V) e T I Participated in horseback riding in last 12 months 542 2.1%
Legal Services 27 0.9% 60 0.3% 302 1.8% 796 0.9% 1, Trends: 2014-2019 Annual
Education Institutions & Ubraries 35 12% 612 3.0% 155 0.9% 3292 38% Participated in hunting with rifle in last 12 months 843 3.3% J Rate

ans EERTS 2 Ra7 49 A mes  an me 17988 an A 1 Batininnbad in hinban with chabaoa fa lact 49 amanthe TA4 > aoL Population 1.75% 1.99%
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IS a supermar

natural and organic foods

Founded in Austin, Texas in 1980

Headquartered in Austin, Texas

Opened in OKC: October 2011

ket chain that specializes In
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General Market/Site Selection Criteria

« 2 200,000 people within a 20-minute drive time

. Large number of college-educated residents
. Must be located in a high traffic area (foot and/or
vehicle)

*Only publicly available site selection criteria provided; some information may have been altered for confidentiality purposes.
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CHAMBER  wnoteFooss sie Prepared by the Greater OKC Chamber
F W Y f“m\l 6001 N Western Ave, Oklahoma City, Oklahoma, 73118
) @SN Y Orive Time: 20 Minutes

Kingfisher County Logan CPunty

= :
q | E. lR. faf.T cE. ,'E Executive Summary

4) | 74
C H A M B E R Whole Foods Site Prepared by the Greater OKC Chamber
ﬂ 6001 N Western Ave, Oklahoma City, Oklahoma, 73118 3
v/

- f" )
= OC : :
Ganadian County .iT':m '*‘w v . Drive Time: 20 minute radius
7 20 minute
_ \ 4

Population
~ 2000 Population 679,177
2010 Population 741,361
2014 Population 779,175
2019 Population 839,832
P 2000-2010 Annual Rate 0.88%
2010-2014 Annual Rate 1.18%
; 2014-2019 Annual Rate 1.51%
™ ”)«%Y O%Jahoma Colinty 2014 Male POPUFBUOH_ 49.0%
2 ‘ Choctaw 2014 Female Population 51.0%
\ 62 b ana A a Ak @n Oa 2014 Median Age B

Canadian Count -
4,0 laho] a'Glty

00 eadad & 8L City In the identified area, the current year population is 779,175, In 2010, the Census count in the area was 741,361, The rate of change since
! - 09.6 02 400 2010 was 1.18% annually. The five-year projection for the population in the area is 839,832 representing a change of 1.51% annually from
o2 o 1 ; A ty AwAS 2014 to 2019. Currently, the population is 49.0% male and 51.0% female.
o X ) 0 A 3
: A _»}"'"* s A e 0
f fi 69% R iy |
Mustang ¥, 100 ) 5
cag N0 ¢ GREATER HY P el
e — -.,‘h‘,:‘ e OKLAHOMA CITY
e Canadian County -q 4,600 /! CHAMBER Whole Foods Site Prepared by the Greater OKC Chamber
- < ’
= \ 4) ClevelanlfCutt) PIYRYY ™ ( ){ \f 9 6001 N Western Ave, O a City, O , 73118 t
““-/\/N/UJ‘ Aaas T ,/ A 4 \. 2 Drive Time: 20 minute radius
* L 20 minute
o Gra ?,-‘;, Pounty 2014 Pop 25+ by vent
37) 'GA‘ i o4 81 400 Total 505,879
2 7 ; X Less than 9th Grade 5.8%
9 LI Sth - 12th Grade, No Diploma 8.0%
RingTisher ofan High School Graduate 21.4%
o Average Dalty Traffic Volume C GED/Alternative Credential 4.1%
1& > Up t0 4,000 vehicles por doy Some College, No Degree 25.4%
NS Q ::‘::;, s Associate Dearee 6.2%
= 430,001 - 0,000 Bachelor's Degree 19.2%
< s re L.:?',::w por doy Graduate/Professional Dearee 10.0%
> =
=

Source: ©2012 Market Planning Solutions, Ing

September 22, 2014
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Taylor Hatchett
GIS Research Analyst
405-297-8988

thatchett@okcchamber.co
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http://www.okcchamber.com

http://www.greateroklahomacity.com

www.greateroklahomacity.com/OKCL

Eric Long
Research Economist

405-297-8976

elong@okcchamber.com
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http://www.okcedis.com

http://www.abetterlifeokc.com




